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Degree: Journalism

Field of Knowledge: Social and Legal Science

Faculty/School: Communication Science

Course: AUDIO-VISUAL CREATIVITY I

Type: Optional ECTS credits: 3

Year: 3 Code: 3280

Teaching period: Sixth semester

Area: Creativity

Module: Communication skills

Teaching type: Classroom-based

Language: Spanish

Total number of student
study hours:

75

SUBJECT DESCRIPTION

The Audiovisual Creativity subject focuses on introducing students to the field of creative knowledge, from the
theoretical bases, their main authors and the main techniques, to the most relevant modern studies. As such, the
subject curriculum is set out in four fundamental study dimensions of creativity: creative personalities, creative
processes, creative products and creative environments. The subject is based on giving students the basic
creativity tools, particularly techniques, that help them to apply their creativity in producing audiovisual messages,
using the analytical skills and techniques acquired to evaluate said messages. The Audiovisual Creativity subject
belongs to the module, Idea Process and Audiovisual Narrative (skills), focussed on the area of artistic expression.
Rather than concentrating solely on learning the technical tools of image handling and video editing, we focus on
developing the capacities of students regarding the aesthetical, creative and ethical analysis of audiovisual
messages, as well as creating them according to said concepts. As such, we will not focus on a specific
audiovisual genre or form, but rather we will look at and analyse short films and augmented reality audiovisual
products. We will start with an idea or concept that the students will put into practice regarding one of the
audiovisual genres and/or forms that best suit the idea to develop, as well as the means and/or platform selected.
As such, the students will go through the whole process of creating an audiovisual message, from the idea stage
up to its materialisation. At the end of the subject, they will have created a videobook of the projects undertaken up
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to the final project. This work will allow students to put into practice one of the most important executive
intelligence tools for the learning process: metacognition. In other words, a self-evaluation process that helps
students to analyse their own learning and creative processes.

SKILLS

Basic Skills

Students must have demonstrated knowledge and understanding in an area of study that is founded on general
secondary education. Moreover, the area of study is typically at a level that includes certain aspects implying
knowledge at the forefront of its field of study, albeit supported by advanced textbooks

Students must be able to apply their knowledge to their work or vocation in a professional manner and possess
skills that can typically be demonstrated by coming up with and sustaining arguments and solving problems within
their field of study

Students must have the ability to gather and interpret relevant data (usually within their field of study) in order to
make judgments that include reflections on pertinent social, scientific or ethical issues

Students must be able to convey information, ideas, problems and solutions to both an expert and non-expert
audience

Students must have developed the learning skills needed to undertake further study with a high degree of
independence

General Skills

To acquire the ability to consider and creatively respond to the essential questions as to the possible causes and
consequences of human, social, political and economic events.

To acquire the ability to discuss conflicting ideas, thereby generating meeting forums for individuals or social
groups from different walks of life.

Specific skills

To gain an understanding of the theories and techniques of advertising, corporate communication and applied
marketing to use them in the everyday practice of journalism.

To master and develop the practice of journalism in multimedia environments and the Internet.

DISTRIBUTION OF WORK TIME

CLASSROOM-BASED ACTIVITY INDEPENDENT STUDY/OUT-OF-CLASSROOM
ACTIVITY

30   hours 45   hours
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