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Degree: Journalism

Field of Knowledge: Social and Legal Science

Faculty/School: Communication Science

Course: PHOTO-JOURNALISM

Type: Compulsory ECTS credits: 6

Year: 3 Code: 3265

Teaching period: Sixth semester

Area: Journalistic Reporting and Digital Communication (Design)

Module: Communication Tools

Teaching type: Classroom-based

Language: Spanish

Total number of student
study hours:

150

SUBJECT DESCRIPTION

The aim of the Photojournalism subject is to teach students about one of the most significant areas of journalism:
image. Images, photographs and video have long been used in the media as a very powerful tool. The aim of this
subject is to take a look back through the history of photography and to understand the power of image, its
possibilities and its different uses from a theoretical and practical perspective. Students will learn in a practical way
the world of documental photography and photojournalism by analysing and studying important international
figures. They will be taught the basic photographic techniques and visual language. The aim of the subject is for
students to acquire the basic knowledge required in order to analyse photographic news images, while also
learning how to express themselves through such images so that they can tell stories using the visual resource.
The idea is to work on the theoretical and practical elements on which photojournalism is currently based. The
world, people and the environments we see through the lens today influence new attitudes, new ways of seeing
things and new actions. As such, a solid understanding of photographical language and the codes that correspond
to it is required. Journalistic production is characterised by the range of means it uses, which have emerged from
new formats through which news is disseminated. Photographic, text and video elements work well together in
creating a visual expression and narrative. The new formats help to develop and foster new ways of expressing
and communicating the world around us. Modern journalists have to know and be capable of carrying out
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journalism projects in all audiovisual areas, which includes the fields of photography and video.

SKILLS

Basic Skills

Students must have demonstrated knowledge and understanding in an area of study that is founded on general
secondary education. Moreover, the area of study is typically at a level that includes certain aspects implying
knowledge at the forefront of its field of study, albeit supported by advanced textbooks

Students must be able to apply their knowledge to their work or vocation in a professional manner and possess
skills that can typically be demonstrated by coming up with and sustaining arguments and solving problems within
their field of study

Students must have the ability to gather and interpret relevant data (usually within their field of study) in order to
make judgments that include reflections on pertinent social, scientific or ethical issues

Students must be able to convey information, ideas, problems and solutions to both an expert and non-expert
audience

Students must have developed the learning skills needed to undertake further study with a high degree of
independence

General Skills

To master technologies applied to the field of communication in general and journalism in particular.

Specific skills

To acquire the ability to use computer resources, information and communication technologies and techniques in
the various combined or interactive (multimedia) platforms and systems.

To be able to use and be familiar with the technologies and systems used to process, develop and convey
information, and to express and disseminate creations through various multimedia formats; in particular, graphic
design and infographics.

To master and develop the practice of journalism in multimedia environments and the Internet.

To acquire the ability to design formal and aesthetic aspects in print, graphic, audio-visual and digital media and to
use computer techniques for representing and conveying facts and data using information graphics systems in
multimedia environments.

To acquire the ability to use specific informative techniques and tools, applied to processes of informative or
promotional production.

Reflexionar acerca de quién es, qué busca profesionalmente y para qué en el contexto de su proyecto de vida
(vocación).

Comunicar lo anterior adaptando el mensaje a diferentes contextos y formatos (entrevista, mensaje de
presentación, CV, portfolio, principales redes sociales).

Mantenerse actualizado en la realidad del mercado profesional.

Priorizar decisiones en consonancia con su proyecto de vida.
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DISTRIBUTION OF WORK TIME

CLASSROOM-BASED ACTIVITY INDEPENDENT STUDY/OUT-OF-CLASSROOM
ACTIVITY

60   hours 90   hours
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