
Teaching guide
 
IDENTIFICATION DETAILS

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Degree: Marketing

Field of Knowledge: Social and Legal Science

Faculty/School: Law, Business and Governance

Course: MACROECONOMICS FOR ENTREPRENEURS

Type: Basic Training ECTS credits: 6

Year: 2 Code: 7626

Teaching period: Fourth semester

Area: Company

Module: Business management and human development tools

Teaching type: Classroom-based

Language: Spanish

Total number of student
study hours:

150

SUBJECT DESCRIPTION

Macroeconomics involves study of how the economy functions as a whole. This course involves analysis of the
main macroeconomic concepts such as the production level and employment rate, inflation, and how the economy
operates in its entirety. It also helps students consider how people and societies make decisions using tools of
economic analysis, when faced with alternative courses of action. Students are finally introduced to and trained in
managing the concepts and tools commonly used in economic analysis: balance and interdependence, markets,
supply and demand (disaggregate and aggregate), economic cycles, national accounting, macro-aggregates,
exchange and interest rates, etc. The contents of the course are useful in any of the professional openings catered
for by the degree, as they provide better understanding of the economic reality that companies and professionals
have to deal with.

SKILLS
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Basic Skills

Students must have demonstrated knowledge and understanding in an area of study that is founded on general
secondary education. Moreover, the area of study is typically at a level that includes certain aspects implying
knowledge at the forefront of its field of study, albeit supported by advanced textbooks

Students must be able to apply their knowledge to their work or vocation in a professional manner and possess
skills that can typically be demonstrated by coming up with and sustaining arguments and solving problems within
their field of study

Students must have the ability to gather and interpret relevant data (usually within their field of study) in order to
make judgments that include reflections on pertinent social, scientific or ethical issues

Students must be able to convey information, ideas, problems and solutions to both an expert and non-expert
audience

Students must have developed the learning skills needed to undertake further study with a high degree of
independence

General Skills

Capacity for analytical, synthetic thought applied to business decision-making.

An ability to analyse, seek out and compare all types of information from a range of sources, although essentially
linked to companies and markets.

Specific skills

To be familiar with the workings of various types of markets.

To be able to analyse and interpret models of economic theory.

To develop effective oral and written communication skills.

To read, analyse and easily interpret graphs, tables and texts to make suitable forecasts on demand and sales.

DISTRIBUTION OF WORK TIME

CLASSROOM-BASED ACTIVITY INDEPENDENT STUDY/OUT-OF-CLASSROOM
ACTIVITY

60   hours 90   hours
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