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Degree: Marketing

Field of Knowledge: Social and Legal Science

Faculty/School: Law, Business and Governance

Course: APPLIED PHILOSOPHY

Type: Basic Training ECTS credits: 6

Year: 1 Code: 7614

Teaching period: First semester

Area: Anthropology

Module: Business management and human development tools

Teaching type: Classroom-based

Language: Spanish

Total number of student
study hours:

150

SUBJECT DESCRIPTION

The Applied Philosophy course is the first of a series of courses referred to as ¿humanities¿ that students must
take during their time at university. Regardless of the degree students are taking, part of the academic curriculum
of students at the Universidad Francisco de Vitoria involves such courses, which seek to explore types of
knowledge shared, at least indirectly, by all disciplines. There are therefore some university, anthropological,
historical, social, ethical and theological issues that must be addressed by each specific science and by all
students individually.

We are aware that all disciplines involve issues that in themselves they cannot fully resolve alone. Students of
Business and Marketing, for example, who are not well trained will be unable to understand the social reality in
which they practice their profession, or will be oblivious to the historical development of economic thought, or
incapable of understanding the meaning of social responsibility. All their extremely necessary technical knowledge
is taught on a basis of why and for what reason certain strategic decisions or others should be taken, or a specific
business plan should be designed or one human resource policy developed rather than another.

All these issues, without being programmes exclusive to Humanities (obviously), are addressed with particular
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interest and from a different perspective to that of courses with an ¿intrinsically¿ business and economic outlook,
in each of the humanities subjects, the first of which is Applied Philosophy. This course deals with the intrinsic
relationship between Business Management and Humanities insofar as business studies belong to the field of
Social Sciences. It also involves exploration of what it means to ¿be a university student¿, what a university really
is and how it relates to three basic aspects: the synthesis or relation among the sciences, the comprehensive
training of university students and the service that universities as agents of social change should provide society
with.

SKILLS

Basic Skills

Students must have demonstrated knowledge and understanding in an area of study that is founded on general
secondary education. Moreover, the area of study is typically at a level that includes certain aspects implying
knowledge at the forefront of its field of study, albeit supported by advanced textbooks

Students must be able to apply their knowledge to their work or vocation in a professional manner and possess
skills that can typically be demonstrated by coming up with and sustaining arguments and solving problems within
their field of study

Students must have the ability to gather and interpret relevant data (usually within their field of study) in order to
make judgments that include reflections on pertinent social, scientific or ethical issues

Students must be able to convey information, ideas, problems and solutions to both an expert and non-expert
audience

Students must have developed the learning skills needed to undertake further study with a high degree of
independence

General Skills

To understand marketing and enterprise as a service for the people within a company and society in general.

To have a strong commitment to ethics at work.

Capacity for interdisciplinary teamwork.

An ability to learn independently.

Specific skills

To be familiar with the workings of various types of markets.

To develop effective oral and written communication skills.

To be able to put knowledge into practice.

To develop criteria for problem-solving and decision-making both on a professional and personal level.

DISTRIBUTION OF WORK TIME

CLASSROOM-BASED ACTIVITY INDEPENDENT STUDY/OUT-OF-CLASSROOM
ACTIVITY

60   hours 90   hours
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